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Blog post templates

By Rhonda Bradley for AWeber

1. How-To Blog Post Templates

2. Listicle Blog Post Template

3. Ultimate Guide List Post Template

4. Thought Leadership Blog Post Template

5. Case Study Blog Post Template
6. Interview-Style Blog Post Template

7. Tools And Resources Blog Post Template
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How-To Blog Post Template

Title: [How to ]

Meta Description: [Brief summary of the problem this post solves and what the reader
will learn/achieve. Include target keyword if possible.]

Introduction

e [Opening hook: Problem statement, interesting statistic, question to grab
attention]

e [The value proposition: What benefit will the reader gain by following this guide?]

e [Scope: What's specifically covered in this post]

Materials/Prerequisites
e [If applicable: List any tools, software, ingredients, or prior knowledge needed]
Step-by-Step Instructions

e Step 1:[Clear action-oriented title for the step]
o [Detailed explanation of the step with clarity as the focus]
o [Screenshots or visuals to aid understanding, if helpful]

e Step 2:[Repeat format for subsequent steps]

[ ]

° gtep X: [Final step]
Additional Tips

e [Provide further insights, troubleshooting advice, or ways to go beyond the basics]
Conclusion

e [Summarize the key takeaways the reader should have gained]
e [Call to action: Ask a question, encourage sharing, lead them to related content,
etc.]
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Listicle Blog Post Template

Title: [Number] [Ways/Tips/Secrets/Strategies/etc.] to [Achieve Desired Outcome]

Meta Description: [Brief summary of what the list covers and the value it provides to the
reader. Include your main keyword if natural.]

Introduction

e [Opening Hook:] Grab attention with a surprising fact, a relatable problem, or a
strong question.

e [The Promise:] Concisely explain what the reader will learn or gain by reading this
listicle.

e [Set expectations:] Briefly outline the kind of items they'll find on your list.

Listicle Items

e |tem1:
o [Catchy, descriptive subheading]
o [Concise explanation of the item, its benefits, and why it matters]
o [Example or short case study to illustrate the concept, if applicable]
e |tem 2: [Repeat the same format for each item]
[ ]
e [tem X:[Final item on the list]

Bonus Tip (Optional)

e [If applicable, add an extra tip or insight that ties back to the overall theme of your
listicle]

Conclusion

e [Recap the main lessons or takeaways from the list]
e [Call to Action:] Encourage the reader to implement a tip, share the article,
subscribe, or visit a relevant resource.
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Ultimate Guide List Post Template

Title: The Ultimate Guide to [Topic]

Meta Description: This comprehensive guide covers everything you need to know about
[topic]. Learn [benefit 1], [benefit 2], and more.

Introduction
e Define the Scope: Clearly explain what the guide will (and won't) cover.
e Whois This Guide For? Address the ideal reader's needs and skill level.
e Why This Matters: Highlight the value this guide offers to the reader.
Table of Contents
e [Link to Chapter 1]
e [Link to Chapter 2]
e ...
e [Link to Conclusion]
Chapter 1: [Chapter Title]
e [Subheading]
e [Subheading]
e ...
Chapter 2: [Chapter Title]
e [Subheading]
e [Subheading]
e ...
[Continue with additional chapters as needed]

Conclusion
e Summarize Key Points: Recap the most important takeaways from the guide.
e Next Steps: Suggest actions the reader can take to implement what they've
learned.
e Callto Action: Drive them to related content, a product/service page, or invite
them to te!
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Thought Leadership Blog Post

Template

Title: [A Bold Statement, Contrarian Viewpoint, or Surprising Question]

Meta Description: In this article, [your name/brand] challenges the conventional wisdom
on [topic], proposing a fresh perspective.

Introduction

e The Hook: Open with a statistic,a common misconception, or a provocative
question to immediately challenge the reader's thinking.
e Your Thesis: Concisely state your unique position or the argument you'll be
making.
e Why It Matters: Articulate why this new perspective is important for your
audience to consider.
Body
e Supporting Evidence:
o Research or data that backs up your stance.
o Case studies or real-world examples.
o Personal anecdotes or experiences that illustrate your point.
e Address Potential Objections: Preempt your reader's skepticism. Acknowledge
common counter arguments and explain why your perspective is still valid.
e Alternative Solutions (if applicable): If you're challenging the status quo, offer
constructive ideas for a different approach.
Conclusion
Restate Your Main Point: Sum up your argument with clarity.
The So What? Factor: Emphasize the implications of adopting your new
perspective.
e Call for Reflection: Invite the reader to share their opinions, start a discussion, or

challenge your viewpoint.
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Case Study Blog Post Template

Title: How [Client Name] Achieved [Impressive Result] with [Your Solution]

Meta Description: Learn how [client name] overcame [challenge] and achieved [result] by
partnering with us.

Introduction

Set the Scene: Briefly introduce the client and their industry/niche.
The Main Challenge: The specific problem the client was facing before engaging
with you.

e The Stakes: Explain why overcoming this challenge was so important to their
business.

The Solution

e Your Approach: Describe the specific steps, strategies, or services you provided to
address the problem.

e Collaboration is Key (optional): If relevant, highlight how you worked together
with the client to achieve success.

e Overcoming Obstacles (optional): Mention any roadblocks encountered and how
you navigated them.

The Results

o Quantitative Wins: Use specific numbers, metrics, and percentages to showcase
the improvements achieved (e.g., 25% increase in sales, 50% reduction in costs).

e Qualitative Wins: Describe the broader impact on the client's business (better
customer satisfaction, improved brand perception, etc.).

e Client Testimonial (highly valuable): If possible, include a direct quote from the
client about their experience.

Key Takeaways

e Lessons Learned: Briefly summarize the insights gained from this case study.
e Who Else Can Benefit: Explain how other businesses facing similar challenges
might apply aspects of your solution.

Call to Action
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e Drive Conversions: Invite readers to schedule a consultation, demo, or learn more
about your services.
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Interview-style blog post template

Title:

e Option 1: [Interviewee Name]: Insights on [Topic]
e Option 2: [Question that piques curiosity related to the interview]

Meta Description: [Interviewee Name] shares their expertise on [topic 1], [topic 2], and
more in this insightful interview.

Introduction

e Setthe Stage: Briefly introduce the interviewee, highlighting their credentials and
why they are an authority on the topic.
Purpose of the Interview: Explain what readers will gain from this interview.
Interview Format (optional): Mention if the interview was conducted in person, via
email, etc.

The Interview

e Q1:[Thoughtful question directly related to interviewee's expertise]
o A1l:[Interviewees answer]

e Q2:[Follow-up question or a new angle on the topic]
o A2:[Interviewees answer]

e Repeat for additional questions

Interview Wrap-Up (optional)

e Your Key Takeaways: Summarize a few important insights you personally gained
from the interview.

Conclusion

Thank You: Express gratitude to the interviewee for their time and insights.
Where to Find More: Provide links to the interviewee's website, social profiles, or
other relevant resources.

e Call to Action: Encourage comments, invite readers to share the interview, or
subscribe to your blog for more.
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Tools And Resources Blog Post
Template

Title:

e Option 1: [Number] Essential Tools & Resources for [Target Audience] to [Achieve
Goal]
e Option 2: Best [Type] Tools & Resources to [Achieve Goal]

Meta Description: Discover a curated list of our favorite tools and resources to help you
[achieve goal]. Includes free and paid options.

Introduction

e The Problem: Briefly explain the common challenges your audience faces that
these tools will help address.

e Why This Matters: Emphasize the benefits of using these resources (save time,
better results, etc.).

e Who This Post Is For: Specify the ideal reader (e.g., bloggers, marketers, small
business owners).

The Tool/Resource List

e Tool/Resource #1

o [1-2sentence description of what it is and does]

o Key Features: (Bullet pointed list)

o Pricing: (Free, freemium, paid tiers)

o  Why We Like It: (Briefly highlight its unique value or use cases)
e Tool/Resource #2 (Follow the same format)
e .. (Include additional tools as needed)

Organizing Categories (Optional)

e If you have alonglist, group tools into subheadings:
o [Tool Category 1]
o [Tool Category 2]

Additional Tips & Insights
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e If applicable, share tutorials, success stories, or creative ways to use certain tools.
This adds more depth than just a list.

Conclusion

e Recap Key Benefits: Remind the reader how these tools will save them time,

money, or improve results.
e Call to Action: Encourage them to try a tool, leave a comment recommending their

own favorites, etc.
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